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What is Luxury?

‘Status used to be about the possession of 

certain objects. Now, so many people have so

much. The result? Status has become less 

about 'what I have' and much more about 

'who I am': namely, more ethical, creative, 

connected, tasteful – the list goes on! – than 

the masses. The implications for luxury 

consumerism are vast, as premium consumers 

intensify their quest to live out and personify 

these ideals.’
trendwatching.com

Key themes to incorporate:
Ethical
Connected
Creative
Tasteful Image result for hive home automation

Image result for alexa

The perception of luxury in 2018 is changing fast and this will have a direct impact on what aspirational means

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwim9I7N4JbZAhWL7xQKHXIwAfYQjRx6BAgAEAY&url=https://www.engadget.com/2014/10/14/british-gas-hive-connected-home/&psig=AOvVaw14nHT9qX-hqYnRKz6G34LK&ust=1518194250808600
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjij_zv4JbZAhXDQBQKHTneApwQjRx6BAgAEAY&url=https://www.amazon.ca/Echo-Dot-2nd-Generation-Black/dp/B07456NHZ7&psig=AOvVaw1dUBAcjONx6LvUxQAktHBj&ust=1518194361479332


The front cover from issues 7, 8 and 9 looks more contemporary but people have possibly become too much of a focus. It might be nice to full 

back the frame slightly, so you have more of the environment with people in, focusing on the lifestyle and not the individual. 

This feature has a nice comfortable feel with believable, aspirational rooms and families. It has an interior editorial style with seasonal 

relevance. The imagery in issue 7’s Hygge feature was particularly strong, but I would avoid models looking out of the page as this can be 

seen as too ‘aggressive’.

Show Home features



This feels a quite cold and impersonal compared 

to the show home feature at the start of the 

magazine. Softer, less formal propping would 

really help this imagery to feel more inviting and 

lived in

Show Home features continued

As above, the styling here could be improved to 

make the space feel more inviting and 

aspirational. The colour angle used in issue 8 

(Dreamy Appeal) adds interest and the styling is 

much softer and more appealing.



This feature should have a lifestyle focus - Michelle Mone strikes the right tone but Dr Christian feels quite low end and 

practical. Greg Wallace and Nadiya work well as there is so much focus on the kitchen and food is an important lifestyle 

touch point. Health topics feel too far removed and not aspirational.

It feels repetitious to have two ‘at home with’ features in issue 9 and I think issue 8 works much better with the Window dressing 

article. The Design Service is a nice additional and adds credibility. I would suggest a different room focus each issue with top 

tips on decorating and styling.

At Home With…



Regional and local are a rich opportunity area and something people increasingly associate with 

aspirational living and luxury. 

• The regional focus on hidden gems is a great fit.

• It is ideal to show local product, but I think more could be made of this with a feature on individual 

local artisans i.e. craftsbyra that was touched on in issue 9. Could local accessories be used in the 

show homes to add regional provenance and substance?

• You could also have a ‘things to do feature’ feature that focuses on family days out and luxury 

evenings out specific to the months the issue covers. We want this publication to be something that 

people seek out and time specific top tips and suggestions are a great way to do this if people know 

they can be found in each issue.

Reginal Focus



The seasonal trend feature is nice in issue 8 however it lacks impact as the subject matter and 

examples are very broad. I would suggest focusing on the enjoyable end look for the summer 

and A/W issues and then extending this to a larger 2pds feature on trends for the spring issue. 

The imagery is of a good quality here but there is very little to talk about for the garden in A/W 

that feels aspirational, as it is all very practical, unenjoyable jobs. I would  cover ‘garden’ in the 

spring and summer and use the space for something more engaging for A/W. 

In the Garden



The My Story Portal should be upfront so those who are part of  the Story family feel special 

and those that aren’t want to be a part of it. There is a lot of repetition on the brands 

featured in issue 8 and 9 so not much new news.

No change here, the prizes feel aspirational, and I presume a double page feature is part 

of the agreement to secure the prise? If not, then one page would still successfully promote 

the competition.

Story Living Club and Competition



Great to see a real-life story of a family in a Story Home but the title does not draw you in or give you a hint that this is 

the case. The similar article ‘Real-lifey home’ tells a clearer story and feels like a better fit.

‘The  Edit’ page feels incongruous with its neighbouring pages. This is possibly down to the flow, but I would suggest 

reserving this approach for seasonal features like top picks for Easter as you have for Christmas later in the issue.

Example on the right - ‘The  Edit’ page feels a bit strange positioned here. Although this seasonal features works better 

than the previous double page spread, it needs to be featured on the right page.

Page 20 onwards chops and changes between Story Home messages and interior ideas which feels disjointed.

The Edit



It is true that travel is part of an aspirational lifestyle but with the intended focus here on Story Homes, it feels like the wrong 

angle. If you are creating your own sanctuary, why would you want to escape? It would be better to keep the focus in and 

around the home or feature a particular country and link it to interior styling inspiration.

Could ‘Test Drive’ move to the back of the publication as it feels like a strange fit as part of the magazine?

‘Now Open’ would fit better following on from the 3rd show home section. Examples highlighted in ‘shop the look’ need to fit the 

tone of the property.

Test Drive, Escapes and Now Open



‘Inside Story’ - I think the subject is very important here and needs to be the right tone for the consumer –

i.e. ‘Building much needed homes for the future’ feels like something a lot of people are engaged with 

but ‘supporting our supply chain’ is too industry focused.

‘Meet the expert’ is a nice human-interest piece but it would be better to break up these two articles, so 

you do not have two copy heavy pieces back-to-back.

The Last Word feels like a strange end to the magazine. Coming Soon would be better here followed by 

the BMW ad at the very back 

Inside Story, Coming Soon and Contact Us



Other ideas...

• Making a Story Home your own

• Designing a room around a favourite piece of furniture

• Designing a room around a beloved antique

• Combining old and new – how to create heritage style in a new build home

• Adding personality to your home through colour 
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