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Project overview

©

The product:

A responsive website for a camping supply store to
advertise and sell its products. This website will
allow users to find products and professional advice
that is relevant for their needs. Camping appeals to
wide range of users with different requirements
and this app will help them prepare for their ideal
camping trip by exploring through six different

camping experiences.

Project duration:
August - October 2024
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Project overview

O

The problem:

As users can not physically see and touch the
products they are shopping for they lack
confidence and sometimes inspiration to

create a camping trip that fits their needs.

>

The goal:

* Increase user satisfaction by understanding
common challenges people face when trying
to find the items they need for a camping
trip.

* Increase conversion rates by identifying
frustrations people experience during the
process of ordering camping supplies

online.
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Project overview

2 =

My role: Responsibilities:

UX Researcher and UX Designer User research, wireframing and prototyping
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e Userresearch

Understanding s Personas
the user e Problem statements

e User journey maps
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User research: summary

O

» To understand the pain points of using a camping equipment app or website, | ran a moderated
research study of eight participants.

» Target participants characteristics were that they lived in the UK, were 16-55 and went camping at
least twice a year.

» Although most users who camp regularly are between 16 and 34, | wanted to extent the age range
to explore the needs of older campers as they are a growing demographic.

» Although more men than women go camping, | have included equal numbers in the study to
better understand female camping needs.

» | have also included two participants who have increased accessibility needs as this is a limiting
factor at many campsites.
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User research: pain points

Little or no

Very functional and

price focused websites inspiration

Many camping
equipment websites
lead with sale or
discount banners in bold
colours making this the
focus.

With a product focus,
users who are looking
for inspiration and
advice are left wanting

Difficult to compare

products

The detail on products
often differ making it
difficult to directly
compare and narrow
down users choice

Lack of trust
without seeing the

product in-store

With large purchases
such as tents there are
concerns about not
physically before
purchase.
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User research: pain points

Fear that returning
large items will be
difficult

The bigger the item the
more users worry that it
will be inconvenient to
return an item.

No option for free

delivery

When spending over £30
users feel they deserve
free delivery.

Not sure what |
need in the first

place

There is a lack of
inspiration and ideas on
most camping sites and

a lack of lifestyle

imagery.

Poor follow up

customer care

With large ticket
purchases users need to
feel confident that
refunds and returns will
be simple to process.
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Persona: Mark

Problem statement:

Mark is a busy tennis coach,
who needs a faster more
convenient app/website to
select the right equipment

for wild camping, because

he wants a tent that is light

Mark Jordan

Mark has been a tennis coach for five years and enjoys helping people to get fit
and reach their potentenial. He also coaches kids for free at the weekend at his
local park. Mark lives with his girlfriend and their dog muffin. They're happy in
their flat but are saving for a house of their own. They love London but enjoy
getting out of the city and into nature as much as possible. They like wild
camping most as it gives them a sense of freedom, and would like to get away
more often. Since they don’t have a car they often travel by train or hire a car for
the weekend for their trips.

enough to carry on the

train and easy to pack. Age: 27
Education: Degree, sports science

Hometown: Wimbledon, London
Family: Lives with girlfriend
Occupation: Tennis coach

“Stop waiting for things to

happen, go out and make them
happen”

Goals

Using tennis to help people
get fit and learn a skill
Getting people involved in a
positive, sporting
community

Buying his own house
Collecting experiences
rather than things

Frustrations

He wants to be able to get
away from the city and
recharge more often

He loves traveling but hates
packing

Camping gear is often
heavy and cumbersome
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User journey map

Mapping out the flow of
Marks journey revealed
the benefits of creating
an app and website for
users who want to be
able to compare the
functionality and
specifications of
equipment more easily

before ordering them.

Persona: Mark Jordan

Goal: Find a new equipment, that is light enough to travel with on the train and easy to pack

. Review 4 Compare tents to .
Find 2 man tents S Review the look i Check review for Check out and
ACTION 5 specifications of narrow down
on the website of the tent selected tent pay
the tent selection
Tasks: Tasks: Tasks: Tasks: Tasks: Tasks:
A.  Log onto the A.  Find out how A. Decide if it looks A. Click back through | A. Click on stars to A.  Go to checkout
website much each tent good to the tents | liked see review B. Decide that | want
B. Navigate to tents ways quality/robust B. Write down the B. Read about other delivery not Click
TASK LIST section B. Whatis the B. Decide if he likes details of weight, people's & Collect
C. Find the 2-man construction of the the colour pitch time and experience with C. Decide which
tents tent C. Decide if it will price this tent delivery option to
C. Find out how long really be big C. Referto notes to C. Decide whether to go with
each tent takes to enough for me make selection go ahead or start
put up and my girlfriend action 2-4 again
+ Excited + Confused + Confused * Frustrated + Disappointed * Relieved
FEELING « Expectant * Hopeful « Engaged * Overwhelmed + Encouraged + Excited
+ Optimistic « engaged + Sceptical + Frustrated * Expectant
ADJECTIVE « Informed - Satisfied
* Improved « Filter by weight + Filter by colour + Option to compare * Reviews « Provide free
navigation option option shortlisted tents information clearly delivery
Use larger, Sans Navigation to ideal Navigation to ideal Same information visible Send confirmation
Serif fonts tents for wild tents for wild available for each +  Option for email with delivery
IMPROVEMENT Use high contract camping camping tent reviewers to add details and
OPPORTUNITIES colours Details of tent photos customer service
presented + Checkout CTA information
consistently clearly visible Option for text
updates
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Persona: Amanda

Problem statement:

Amanda is a business owner
and working mum, who needs
an app/website where she can
plan a family camping trip that
is more fun and comfortable
than their previous trips,
because she wants an
affordable holiday with her
family where they can make
wonderful memories

together.

Amanda Murray

Amanda has been a beautitian since graduating collage. She likes to stay
informed of the latest beauty trends and techniques, so enjoys undertaking
additional training. Her husband Paul is a project manager and often works long
hours, so after work Amanda usually takes her children, Isabel (age 10) and Grey

(age 7) to their clubs.

She is interested in living more sustainably and is consious of how much plastic
they use and the carbon foot print they produce. Amanda loves her job but feels
like they're always rushing around. She would like to spend more quality time as

a family and make lasting memories.

Age: 38
Education: Level 3 diploma in
Beauty Therapy

Hometown: Ealing, London
Family: Married with 2 children
Occupation: Beautician

“Personal care is more than

skin deep, it soothes the sole”

Goals

*  To spend more quality time as
a family and make memories

*  To get the kids away from
their devices and out into the
fresh air

*  To have more time for herself

*  To have more disposable
income

Frustrations

Finds holidays are expensive

She still worries that Covid is
around

She finds it difficult to find activities
that the whole family enjoys
Worried that life is passing them
by, and the kids are growing up so
fast.

Annoyed by how difficult it is to
recycle properly when your
camping



User journey map

Mapping out the flow of
Amanda'’s journey
revealed that she needs
a lot of inspiration and
practical advice. She
also need to get
everything delivered
when she's home and
hasn't got time to take

returns back to store.

Persona: Amanda Murray

Goal: Plan a comfortable, fun and affordable camping tip with my family

Find ins.plrahon Declde what Select equipment
and tips on Research and . to make our stay Order or collect
ACTION 2 . § equipment we Plan activities >
family camping book campsite comfortable and equipment
will need
holidays fun
Tasks: Tasks: Tasks: Tasks: Tasks: Tasks:
A. Search for A. Decide which area | A. Write a list of what A. Book days out A. Check the size of A. Place an order for
camping websites we want fo visit we will need B. Plan what we will equipment to my chosen
B. Look on Pinterest B. Search child B. Look for examples cook or where make sure it fits in equipment
for inspirational friendly campsites online and get an we'll eat out the car B. Select paid for
TASK LIST images C. Check that there idea about cost C. Decide which B. Check the named day
C. Read blogs with is enough to do C. Search for toys/games to weather report for delivery so | can
camping tips locally while we're camping pack while we're away be sure someone
D. Ask friends for away equipment will be at home
their top tips and D. Book a campsite websites
campsite with good facilities D. Read product
recommendations reviews
Excited Overwhelmed Focused Excited Practical * Relieved
FEELING Enthusiastic pp Prag: Hopeful Realistic «  Proud
ADJECTIVE Energized Determined Enthusiastic Diligent Enthusiastic * Excited
Excited
Include targeted * Include « Family camping tick Camp fire recipe Plan for the Several delivery
inspiration and recommendations list ideas weather guide options
advice for camping for family friendly Filter products by UK nature guides + Returns from home
IMPROVEMENT as: a l:mily : Ear:psnes camping + Kids camping guide
. lep by step guide . inks to top experience
OPPORTUNITIES to planning a family g . irati
camping trip tourist information imagery with links

websites

to products
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Persona: Josh

Problem statement:

Josh is a fun-loving Josh Fleldmg
student, who needs an
Josh is a full time student who loves gaming and taking part in wheel chair
basketball. He has been in a wheel chair for two years and his condition
also effects his balance and sight but he doesn't let that stop him enjoying
the things that he loves. Josh has been camping with his family seval
times but wants to plan a trip his summer with his uni friends. He wants to
plan ahead so he can concerntrait on having fun once he's there.

app/website to help him
plan an accessible
camping trip and source

specialist equipment that

will make his life easier

Age: 21

while he's away, because Education: Studying computer
sclence at Shielfisid fons Fr'USt::aatrE\?):‘itses with no wheelchair
i i . Relaxi d having fi ith
he wants to be SRR Eglwceesrtsel? hi: ?::;%: e nevg e access to the toilet and shower
) ) 2 : S ) block
= Sl thing h

independent and enjoy Family: Mum, Dad and one hals :lw;);: ?o?/:.?e ane *  Heavy tent poles and tents that are
the outdoors with his Hiaher *  Feeling just like everyone else big enough but too low to the

Occupation: Student «  Spending time in nature ground for me to fitin
friend *  Taking a break from Uni work *  Camping stoves with short legs

riends. " : e Exploring and feeling free *  Not being able to book a pitch that
‘Don’t let anyone tell you that pering 9 isn't too far from facilities

you can’t do it, because you
can!”
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User journey map

Mapping out the flow of
Joshe's journey revealed
that she needs help to
plan his trip and access
to tools that will enable
him to be as
independent as possible

while he's camping.

Persona: Josh Fielding

Goal: To have fun camping with my friends

Find an -
accessible Find a suitable it
ACTION 3 else | need to Pack and plan Travel there Set up camp
campsite and tent -
book

Tasks: Tasks: Tasks: Tasks: Tasks: Tasks:

A. Decide with A. Find a tent that is A. Are there adaptive | A. Pack wheelchair A. Leave plenty of A. Find a pitch not
friends which area light, tall and big tools | can buy so compatible travel time to deal too far from the
we want to visit enough for me to | can help put up backpack with with hold ups due path and facilities

B. Lookon the turn my chair the tent personal items. to access B. Get help pitching
Camping and round in B. Find out what else B. Tentand bedding B. Get help from my my tent
caravaning club B. Find out what kind I need as Mum C. Food friends carrying C. Gethelp cooking

TASK LIST
website to find an of tents my friends usually packs D. Check train times my kit as the stove is too
accessible site have C. Check the E. Check which C. Checked route for low for me

C. Email to find out C. Check the dooris weather as mud platforms | can step free access D. Enjoy a beer and
what the facilities wide enough and will make getting access to platforms burger with my
really are before there is no flap on around more F. Pre-book taxi from D. Traveling off peek friends!
booking the floor difficult the station with for more space

wheelchair access
FEELING * Excited + Optimistic * Apprehensive + Determined * Anxious » Excited
ADJECTIVE + Enthusiastic + Frustrated + Excited + Worried + Excited * Relieved
« Nervous = Proud
+  Add list of = Stock a wheelchair + Stock gadgets that = Packing light guide. *  Link to travel +  Option for disabled
accessible friendly tent so help disabled Would help Josh information and people to be able
campsites to the people like Josh people and would and those new to guidance to book a pitch ata
IMPROVEMENT website/app don't have to shop also benefit the wild camping campsite to
OPPORTUNITIES | * Include a map for on a separate, increasing number guarantee easy
quick reference specialist site but of older campers access to amenities

can get everything
in one place

Stove with
extendable legs
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Starting
the design

Sitemap

Paper wireframes
Digital wireframes
Low-fidelity prototype
Usability studies

Google



Sitemap

| built user-focused flows to
ensure that my personas
could successfully complete
their key objectives while
reducing any existing pain

points.

To view a larger version of this

sitemap, follow the link here.

Accassories

56 Man Tonts

Beviews

= Accessibie

::::::::

.........

cccccc


https://www.figma.com/proto/I0zmSB7s6y9U9WXL474qcK/MediMatchConnect_Example?page-id=407%3A748&type=design&node-id=407-858&viewport=404%2C680%2C0.43&t=F6ADOqFG6YzMWuxs-1&scaling=min-zoom&mode=design

Paper wireframes
Home page

| decided on a tiered

layer cake layout,

organised by
audience scheme for the

user experience flow and

&
=
B
|-l
B
=
]
g
=

topic scheme for the

product user journey

Refined paper wireframe

G UL RN AT

| used * to mark the elements of each sketch that
would be used in the refined digital wireframes.



Paper wireframes
Experience page

| decided on an eye
catching asymmetrical Z
layout for content and
buttons at the top to make
it simple to more to a
different experience area
without returning to the

home page.

Refined paper wireframe




Paper wireframes

Product page

My main focus
here was to
provide large tiles
for each product
and a effective way
to filter products
that didn't clutter
the page.

Refined paper wireframe
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Paper wireframe
screen size variation(s)

| drafted iterations of each

screen on paper. =5 0 ol

| also started to work on

designs for additional

screen sizes to make sure

the site would be fully

responsive.




Digital wireframes

nformation hyarache on

this page:

Shop by experience
Product

Seasonal content

The top section
takes the user
to a different
page depending
on the camping
experience they
want to create.

Mid section
for shopping
catagories

Bottom section
can change to
feature
different/season
al content

| oo | @ 2w @/
Crase vou Petect
Campg Lrparience
Create Your Perfect Camping Experience
R —
| AoutOn Camging Sk
| Compmgwmnpes
| Accesible Campirg.
| WdCampieg = -
| G
Explore By Product — —
e Seoping B2 e & s )
..
g g ooy pr— a— D,
— — — - TS
Packing Guide =
Top tips to take the stress. out of camping. b
Campfire Recipes Accessible Travel Guide
mects the eye ow

FEFrg

LY EEd

PHEgg
TR

=D mmm Q&
——

The top
section
changes
toa
carosell
in the
mobile
version

Footer for
information
and advice



Digital wireframes

| have added action buttons
to each section to clarify the

call to action.

Buttons lead to
other
experience
catagories
incase the user
is interested in
more than one

‘Top 10 Family Friendly Campsites

The top
navigation
bar changes
to a burger
menu in
mobile
version

Z Shape
asymmetrical
layout with
four articals
that could be
easlily added
to at a later
date



Digital wireframes

| used square cards for a
cleaner look and to allow
more space for a compare

box and star rating.

Intiative filters
to find
products
quickly

Compare box
allows you to
create a
shortlist

sana | sn  v[  rewmes o coowr v price.
Com. Fringila ol eget cementum aquet forcus augue

[ [ D corewe E v
= wxxzs xwwez xwwin
[ ] o [ - [
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............... ok

g ——i [t
e [ [ oo [ ey
waxss  owwwEs xwwss kwkow



Digital wireframes o o o

Camping Guide Page

Links to the different Links to -
sections =
sections help users 8x boxes
. . . B , «— changes
navigate a very inforation o to 2x box
which
dense page. calosell
GEETED




Low-fidelity prototype

Inspiration User Flow

Home Page>Family Camping>Camping
Guide>Top 10 family Friendly
Campsites>Packing Guide>Products

Ideal for Family Camping.

The user would then follow the

purchase and check out user flows.

To view the prototype, click here
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Usability study: parameters

©

Study type:
Unmoderated usability study

Q

Participants:
5 participants

O

Location:

United Kingdom, remote

©

Length:
20-30 minutes

Google



Usability study: findings

Round 1: | interviewed five users as part of a moderated usability study - September 8th, 2024.
The app was well received but the Camping Guide needs iteration.

Round 1 findings

All users found the camping guide difficult to understand and
some felt overwhelmed with the amount of text.

Two users thought the links at the top of the camping guide
didn’t catch their attention and could be made more exciting.

Users would like to be able to return to the inspiration pages
from the bottom of the Family Friendly Products page.

Google



Refining ® Mockups
. e High-fidelity prototype
the design

e Accessibility

Google



Mockups

lllustrating the pros and cons for each type of tent and accomanying with a visual creates a easily digestible, quick

reference guide.

Before usability study

Tents Explained
Lorem ipsum dolor sit amet consectetur. Pulvinar at blandit ut elit jque. Eget aenean eget s et cursus eget tortor vivamus. Ligula
suspendisse tortor dictum lectus sed pretium omue euismod. Lorem in orcl morbi viverra Imperdiet. £ 1 sagittis. Q
fermentum non olutpat. Lects 8¢ duct isque adipiscing. Ac nisl ac dapibus at. Porttitor ac
ey i s e vk SrecA o Lacho a0 Hhckbn vrovs Gones poceret1tka comvlls orovics ot

Odio tellus ac felis

Leo arim et thoncus Orc punus vel matts i e bero vivamus nec. Tortor it vollpat ictus orem eget Lorem ef lemcorper oUrus sampar egesias uma fpeu in sepien
ibukum aliquam vel Consequat convalis tincidunt a senectus et tellus augue enim. Libero fekis mi at purus ut ut tellus fusce
hancis, Sed ehm kctis egestas ut e Vtse n sed i viverra ircies Wt maurs eDestas vokat. Morbl ut slictucn posuara Bkuet. Dlam st sed ank scelersde massa
pharetra vitae. Id ut vel convalis felis massa dignissim duls gravida P seren 1ol o guer sed . Digioe vien a1 hvirs oo conveli
Faucibus ultrices amet nisl tempor augue. Integer ac e lam volutpat in fe enim, Sit nunc estvivarra rih adiiacing pelntesaue fioga.
Dignissim pulvinar non morbi est neque suscipit viverra fermentum m tapien. puinar fomes t sagittis sit quisque. Etiam orci eget vulputate bibendum ullamcorper convallis
lementum. Adiiscing aluet et acipiscing rurum dolo vel Praesent diam Liices voltpat senectus blanct I 00 U, EX encrert cra rsus cls non et Gu, Auctor IpSum
nunc quisque vulputate. In non solicitudin pulvinar ac lectus sed donec vel. Tellus purus quis senean integer nisi lectus rutrum risus sed. In sit leo porta vivamus nunc ege

Convallis elit auctor sit varius.
Biencum dolo lacus eget o isoreet at. Triskue egentas es aclels sed gravida amet L purus mattis vitae in el feugiat. Fringilla augue
. Pretium amet mauris cursus tellus faucibus enim. In eget eget parturient agat ut dul omare. Sapien maecenas cursus consectetur senectus convalis itricies
porta rhoncus arcu ut. Elementum porta aliquet erat cursus morbi. Malesuada et nullam luctus fringilla est. Nullam tempor nibh nibh sed amet. Morb tristique diam
sad diam nis fames non imperdiat. Non sed iscufs vel faucibus pharetra ‘amat. A eget laculis nis! aliquam a. Eu veiit tellus id a, At gravida non
vivamus consectetur Etlam turpi nuila risus adipiscing leo est lectus. Duls maecenas eu tempus makesuada ultrices in at. Porttitor

faucibus feugiat leo viverra posuere convallis thoncus ante hablant.Sed curabitur adipiscing massa at diam facisls dictumst eros enim.

After usability study

THE COMMON TYPES OF TENT EXPLAINED
Before you decide on a tent, ask yourself these questions:

How many people does it need to sleep? (referred to as the birth)
What kind of weather and environment will we be camping in?
Will you need to carry the tent or transport it in a car?
How long wil you be camping for?
Will there be several people to help put up the tent or do you need to be able to do it on your own?

pome TenT - versartiLe

®

Easy to set up

Compact

Robust against windy conditions
Lightweight

©

« Sloping walls means reduced space
o Not good for extream weather

2 casin TenT- spPacious

®

« Ideal for families or large groups
o Ideal for car camping

* Awnings can be added for more space
« Most have bug screens on the doors

Google



Mockups

lcons for each section of inspiration create clear visual ques.

Before usability study

After usability study

B L Lt

Expert Camping Guide

soflicitudin orci.
Tents Explained
Camping must-haves
Slamping
Sustainable camping tips

Lorem ipsum dolor sit amet consectetur. In donec feugiat faucibus viverra sem integer pulvinar.

Lorem psum dolor sit amet consectetur, Tempus massa morbi uitrices cursus proin volutpat sodales. Ante cras fisus amet neque est sed parturlent tortor lectus. Ut odio
magna. Pri parturient. Cursus dui maurls eu tristique. Magna elementum sem enim commodo blandit, Duis elit vitae tincidunt
vivamus ipsum. A sodales nec hac sit neque (umpul eiit velit Orc 0 vonanalereiut i arcu benchun vRae qul bretha lecers ut iagris scoleisqus gravide aulsmod i

EXPERT CAMPING GUIDE

‘Whether you're a first time camper or a bit of an expert, this guide is designed to help you find the

right equipment for your kind of camping.
CAMPING SUSTA'NAILI
EXPLAINED MUST HAVES GLamMPING  CAMPING TIPS




Mockups

Buttons at the bottom of the page allow users to move to the other inspiration pages or back to the top of the
page.

Before usability study After usability study

T OONOC TeUgH TRUCTOUS VIVerT 5om T OOTEC TeUgT TAUCIOuS VIVerTa Sam T U0NAE ToUgaT TAUCTOUS VIVaTTa 59T TV OOTE TOUGTAY TBUCTOUS VIVerTR Sem I TT TT T

Compare [ compare [] comonre [] compare
ko iy okt ek e dekokfr oy £104 7.98 £99.99 £279.20
utsunny 3-4 Porson Waterproof Tunnel  Outdoor Travel Camping Tent, Automatic  Portal 3-4 Man Tent with Porch Decathvon 4 Person Camping Tent
Comping Tont Orange Quick-opening Tent
() compare [ compare  de et i () compare ek de ((Jcompawe ek trsrer
-
-
£XX XX £XX XX ) -
Lorem ipsum dolor it amet consectetur  Lorem Ipsum dolor sit amet consectetur  Lorem ipsum dolor sit amet consectetur  Lorem ipsum dolor it amt consactetur S - o
In donec feugiat faucibus viverra sem In donec feugiat faucibus viverra sem  In donec feugiat faucibus viverra sem  In donec feugiat faucibus viverra sem

[T compare

*okok vy

£XX
Lotem ipsum dolor sit amet consectetur
In donec feugiat faucibus viverra sem

[[] compare

L 2 85541

[ compare

*okk Lot

£XX
Lorem ipsum dolor sit amet consectetur
In donec feugiat faucibus viverra sem

[ compare

* koL

[ compare

ko L

£Xx
Lorem Ipsum dolor sit amet consectetur
In donec feuglat faucibus viverra sem

[ compare

koL

Load More

[] compare

deokfr iy

£XX
Lorem ipsum dolor sit amet consectetur
In donec feuglat faucibus viverrs sem

[] compare

a2 85544

82.99
VEVOR 3M Bell Tent 3-5 Persons Convas
t

[Jcompare s de sty

£89.99
Cflity Camping Tent, 3 Man instant Pop
t

LJ Compare et e 77 VY

£75.95
Vango Purbeck 800XI. Tent, Family
Camping 6 Man Tent with 3 Rooms

[Jcompae  dekh kK

Load More

£289
MSR Elixir 2 Backpacking Tent Grey

[ Jcompare e de e et

oTHer FamiLy campinNG INs,PiraTion

TOP 10 FAMILY FrENDLY CAMPSITOS campInG Guibe PACKING GUIDS
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Mockups: Original screen size

EXPERT CAMPING GUIDE
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Mockups: Original screen size
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Mockups: A+ font

meing
Lective

Tents

Sleeping Beds & Furniture Cooking Eating &

Accessories Toilets

Bags Mats Drinking

( rokingj ‘fEaﬁng & Drinking | Accessories | [ Toilets)

ek coiom N4l |

Sleeping Beds & Eating &
Drinking

Furniture Cooking Accessories Toilets

Bags Mats

ALL YOU neeb TO KNOowW FOr a FUn
anbD reLaxinGg FamiLy campPinGg TriP

EXPERT CAMPING GUIDE

Thinking ahead can take the stress out of
camping and has the added bonus of saving
you money. We've asked the experts and put
all their suggestions into one simple guide, to
help you get the most out of your trip. From
how to choose a tent to sustainable camping
tips, we've got you covered.

TOP 10 CAMP SITES

We think the best family camp sites let kids
have fun safely while you put your feet up, so
we've picked our favourites from across the uk
with everything you'll need, come rain or shine.

PACKING LIST

Weather camping for you is about taking the
bare essentials or a few creature comforts, this
list will make sure you have everything you
need and nothing you don't, so you can avoid

| five trips to the shops for the bits you forgot
and give you time to relax with the family
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High-fidelity
prototype

[Links to low-fidelity
prototypes of different
screen variants and brief
description of the user flow
+ how you responded to
and implemented peer
feedback]
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Mockups: Screen size variations

FREE DELIVERY

CREATEYOUR
PERFECT,

A

ALL YOU neeb TO KNow
FOr a FUN anD reLaxinGg
FamiLy campPinG TriP

EXPERT CAMPING GUIDE

This is our selection of the best family friendly tents. The
birth of the tent indicates how many people will be able to
lie down on the floor space so you want room for bags or
just some wiggle room it might be worth sixing up.

Happy camping!

=

£99

Harland 4 Man 2 Room Tent

() corose

£169.99

Coleman Tent Darwin, Compact
Dome Tent

L8 8 8+8+4

Home

Tents

Sleeping Bags

Bed & Mats

Furniture

Cooking

Eating & Drinking

Accessories

Toilets

Shop by Brand
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Mockups: Screen size variations

FREE DELIVERY

FREE DELIVERY FREE DELIVERY

TOP 10 FAMILY TOP 10 FAMILY
FRIENDLY CAMPSITES FRIENDLY CAMPSITES

BUNroy Park
HOLIDay LODGES &
camp siTe

A family owned award winning
nine acre site with Self Catering
Accommodation and a Campsite
close to Fort William.

EXPERT CAMPING
HieeroFT park PACKING GUIDE GLHBE

Hillcroft Park in the Lake District Whether you're a first time camper or a bit of an

is holiday park, Fe e i i
;n‘,:zﬁ‘jﬁ,’jhﬂﬁc‘yoﬁ,’w;m al This is a general packing guide that you might want to expert, this guide is designed to help you find

the amenities you will need. build on when camping with children or pets but we've the right equipment for your kind of camping.
included all the bits and bobs we've forgotten in the past

RIVErsipe casins

Our award winning wooden cabin
pods and lodges are nestled on
the banks of the picturesque
River Perry and surrounded by
woodland

BUNroY Park watLL Epen




High-fidelity
prototype

[Links to low-fidelity
prototypes of different
screen variants and brief
description of the user flow
+ how you responded to
and implemented peer
feedback]
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Accessibility considerations

A+ version

| have included two
examples of how text can be
increased to create a easy to
read desk top version
without impacting the
design. A+ should be
available for each format.

Text Hierarchy

| implemented a text
hierarchy throughout the
app. This makes using a
screen reader possible and
helps users to distinguish
the different sections and
information on screen.

CDV Friendly Colour

Palette
Blue and orange can clearly
be distinguished by users
with colour vision deficiency
(4.5% of adults on the UK).
Additional differenciation
has been achieved by
reducing the saturation of
the pale blue.

Google
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Takeaways

Impact:

Our target users shared that the design was
intuitive to navigate through, more engaging
with the images, and demonstrated a clear

visual hierarchy.

What | learned:

| learned that even a small design change can
have a huge impact on the user experience
and that it is vital to have a design that is easy
to adapt and update. The most important
takeaways for me is to always consider

accessibility.

Google



Next steps

Request UX/UI feedback
from designers with more
experience in the field to

improve design.

When | have documented
all feedback that was
provided, | will make the
necessary design updates
to improve the app'’s

overall experience.

Design screen size
variation for a tablet. The
goal is to build the same
experience for all users,

no matter what type of

device they are using.

Google
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